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Abstract

TikTok is among the most widely used social media platforms by adolescents, featuring unique elements such
as algorithm-driven short videos and appearance enhancing filters that differentiate it from other platforms.
These characteristics render TikTok particularly influential in shaping adolescents’ perceptions of body image
and self-esteem. This study aims to examine the impact of TikTok media exposure on body image and self-
esteem among adolescents aged 15 to 18 years. A quantitative method was employed using multivariate linear
regression analysis. The sample comprised 172 active TikTok users from Taruna Gajah Mada High School,
Metro, Indonesia, with data collected through an online questionnaire. The instruments used included the
Media and Technology Usage and Attitudes Scale (MTUAS), the Body Image Scale, and the Rosenberg Self-
Esteem Scale. The results revealed that TikTok exposure significantly affected body image (F = 98.697; p <
0.001) and self-esteem (F= 110.177; p < 0.001), with a combined explained variance of 31.3%. Exposure to
idealized body-related content fosters social comparison, adversely impacting adolescents’ self-image and
confidence. This study underscores the importance of digital literacy and psychosocial support in encouraging
healthy social media use among adolescents. It concludes that TikTok exposure plays a substantial role in
shaping how adolescents perceive their bodies and assess their self-worth, highlighting the media’s influence
on self-concept and psychological well-being.
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INTRODUCTION

He rapid development of information and communication technology has fundamentally transformed
the way individuals interact and access information (Yulianti et al., 2023). One major outcome of this
transformation is the pervasive use of social media, especially among adolescents. As one of the fastest-growing
platforms, tiktok has become deeply embedded in the daily lives of teenagers (Bhandari & Bimo, 2022). This
application is an entertainment medium and a space to express yourself, form your self-image, and interact
socially. However, the high intensity of tiktok use also raises concerns about its impact on the psychological
aspects of teenagers, especially those related to body perception and self-esteem (Conte et al., 2024). Visual
social media such as TikTok can shape the way teenagers view their bodies because the nature of the content

is repetitive, intense, and very easy to access (Re & Bruno, 2024).
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Adolescence is a crucial developmental phase marked by the formation of self-identity, during which
individuals are especially susceptible to external influences including those from social media (Spies et al.,
2014). TikTok often promotes unrealistic beauty standards, encouraging constant comparison with idealized
figures, which can result in body dissatisfaction and reduced self-confidence, particularly among teenage girls
(Ebrahim & Tanner, 2023). The platform’s filter effects, which alter physical appearance, normalize
unattainable beauty ideals and may cause users who do not match these ideals to feel inferior (Vizcaino-Verdu
et al., 2025). These problems can develop into psychological disorders such as anxiety, depression, and eating
disorders, which impact adolescents' mental health, academic performance, and social relationships (McLeod
et al.,, 2012).

Self-esteem is another critical dimension of adolescent psychological development (Nabilla et al.,
2024). Self-esteem reflects how individuals assess and value themselves. When teenagers are constantly
exposed to content that displays ideal body standards, they can feel inadequate or not good enough (Isaksen
& Roper, 2012). This causes a decline in self-esteem, which impacts their behavior, academic performance,
and social interactions. Rosenberg (1965) defines self-esteem as an individual's assessment of himself, both
positive and negative, which reflects the extent to which the individual feels valuable and accepted. Self-esteem
Low adolescent levels can lead to a tendency to withdraw from social environments, lose motivation to study,
and experience deep emotional conflicts.

A preliminary study conducted at Taruna Gajah Mada High School in Metro, Indonesia, involved
informal interviews with several female students. These students expressed dissatisfaction with their body
image and reported frequently using TikTok filters to conceal perceived flaws. This uncontrolled social
comparison appeared to diminish their self-confidence and prompted feelings of inferiority, stress, and social
avoidance. These preliminary findings underscore the relevance and urgency of further empirical investigation
into the psychological effects of TikTok.

Prior studies have demonstrated correlations between social media usage and body image or self-
esteem. For instance, Martanatasha and Primadini (2019) found that Instagram use negatively influences
adolescents’ body image and self-esteem. Another study by Vuong et al. (2021) showed that exposure to
idealized body representations slim or muscular on social media exacerbates dissatisfaction, particularly among
individuals who internalize those ideals. Sagrera et al. (2022) also found that using TikTok for more than two
hours daily can significantly increase the risk of body dissatisfaction. Research by Pop et al. (2022) found that
there is a significant relationship between body image and self-esteem among Instagram social media users,
showing that negative body perception can reduce an individual's self-esteem. Jamil (2024) revealed that social
comparison and addiction to TikTok hurt the self-esteem of teens, especially when teens compare themselves
to content that displays unrealistic beauty standards. Research by Rahmadiansyah et al. (2022) shows that low
levels of adolescent girls using TikTok contribute to negative body perceptions, strengthening the relationship
between self-esteem and body image among adolescent girls. These findings reinforce that social media
platforms dominate visual content and play an essential role in shaping teenagers' body perceptions.

Despite these insights, most prior research has focused on dyadic relationships (e.g., media use and
body image or self-esteem) using relatively simple correlational approaches. Few studies have investigated the
simultaneous influence of media exposure on multiple psychological constructs. Here, the phrase "simple way"
refers to the use of single-variable analyses that do not capture the interplay between related psychological
outcomes. To address this gap, the present study adopts a multivariate linear regression design that
simultaneously examines TikTok’s impact on both body image and self-esteem two interrelated constructs

shaped by shared influencing factors such as media exposure.
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The urgency of this research lies in the increasing prevalence of body dissatisfaction and low self-
esteem in adolescents who use social media intensively. TikTok, which is very popular and widely used among
teenagers, has great potential to shape their self-perception, both positively and negatively. Therefore, it is
important to understand the extent of the influence of TikTok use on the psychological aspects of adolescents
so that appropriate preventive strategies can be developed. By understanding the risk factors associated with
using TikTok, it is hoped that schools, families, and the community can take anticipatory steps to assist
teenagers in interacting with social media. Apart from providing theoretical contributions to the media
psychology literature, the results of this research are also expected to provide practical benefits. The findings
from this study can be used by educators, counselors, and parents to understand the importance of media
literacy in guiding teenagers to use social media healthily. Good digital literacy can help teenagers filter the
information they consume and develop a critical attitude towards content that can affect their self-image. The
role of education is very strategic in instilling positive values about body diversity and forming healthy self-
esteem from an early age.

This research aims to simultaneously analyze the extent of media influence on TikTok against body
image and self-esteem in teenagers. The hypotheses in this research are: (1) there is a significant influence
between the media exposure TikTok against body image; (2) there is a significant influence between the media
exposure TikTok against selfesteem; (3) there is a simultaneous significant influence between the media
exposure TikTok against body image And self-esteem; (4) there is a significant influence between body image
to self-esteem teenager; and (5) there are differences in influence media exposure TikTok against body image
And self-esteem based on gender. It is hoped that the results of this research can be a basis for designing
educational policies and counseling guidance programs that are adaptive to digital challenges, as well as
providing an in-depth understanding of social media's role in shaping teenagers' psychological aspects. With
this understanding, teenagers are expected to be able to use social media constructively to support positive

self-development and not make it a source of psychological pressure.

METHODS
Design

This study employed a quantitative approach with a Multivariate General Linear Model (GLM) design
to examine the simultaneous influence of TikTok media exposure on adolescents’ body image and self-esteem.

The research was conducted over a period of three months, from January to March 2025.

Participants

The participants in this study were students aged 15-18 years from Taruna Gajah Mada High School
in Metro, Indonesia, who actively used the TikTok platform. The total population consisted of 303 students.
Using simple random sampling and the Slovin formula with a 5% margin of error, a sample of 172 participants
was obtained. Participation in the study was voluntary, and informed consent was obtained from all
participants. For students under 18 years of age, parental or guardian consent was also collected. This study

received ethical approval from from Taruna Gajah Mada High School in Metro.

Instruments
Media and Technology Usage and Attitudes Scale (MTUAS). Developed by Rosen et al. (2013), this
scale assesses the frequency and attitudes toward media use, particularly social media platforms such as

TikTok. The version used in this study consists of 35 items, rated on a 5-point Likert scale ranging from 1
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(Strongly Disagree) to 5 (Strongly Agree). A sample item includes: 7 fee/ anxious when I cannot access
TikTok.” This scale demonstrated strong internal consistency with Cronbach’s alpha = 0.93.

Body Image Scale. Adapted from Hannah (2018), this scale measures adolescents' perception of their
body image. The scale consists of 13 items, using a 5-point Likert format. Sample item: 7 am satisfied with
the way my body looks. " The reliability coefficient (Cronbach’s alpha) was 0.696, indicating acceptable internal
consistency.

Rosenberg Self-Esteem Scale (RSES). Originally developed by Rosenberg (1965), this scale assesses
global self-esteem through 10 items (e.g., “On the whole, I am satisfied with myself.”). Responses are given
on a 5-point Likert scale from 1 (Strongly Disagree) to 5 (Strongly Agree). Construct validity was confirmed
using Confirmatory Factor Analysis (CFA), and the reliability in this study was Cronbach’s alpha = 0.696.

Data Collection Procedure

Data were collected using a self-administered online questionnaire distributed via Google Forms. To
ensure accuracy and sincerity in responses, data collection was supervised by each participant’s homeroom
teacher. Prior to data collection, the researchers conducted on-site observations to understand the media

consumption context of the students.

Data analysis

Data analysis was conducted using SPSS version 25.0. Before the main analysis, assumption tests were
carried out, including Normality test (Kolmogorov Smirnov), Linearity test (ANOVA), Heteroscedasticity test
(scatter plot), Autocorrelation test (Durbin Watson). Hypotheses were tested using a Multivariate General
Linear Model (GLM) approach with two dependent variables (body image and self-esteem) and one
independent variable (TikTok media exposure). Additional analysis using Multivariate Analysis of Variance

(MANOVA) was conducted to examine gender-based differences.

RESULTS AND DISCUSSION
Results

Before entering the primary analysis, a series of prerequisite tests were carried out to ensure the
suitability of the statistical model used. The test includes a normality test (using Kolmogorov-Smirnov), a
linearity test (with ANOVA), an autocorrelation test (using Durbin-Watson), as well as a heteroscedasticity
test (with scatter plot). The test results show that the data meets all the assumptions of multivariate linear

regression, which are attached in Tables 1 to 4.

Table 1. Normality test results

Variable Test Statistics Sig. (P) Information
Body Image Shapiro Wilk < 0.05 Abnormal
Self-Esteem Shapiro Wilk < 0.05 Abnormal

Table 2. Linearity test results

Variable F Linearity Sig. Linearity F. Deviation Sig. Deviation Linearity
Body Image 145.181 0.000 5.386 0.000 Linear
Self-Esteem 161.991 0.000 5.379 0.000 Linear
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An analysis of the effects between subjects is carried out to see the contribution of each dependent
variable. The results show that the media exposure TikTok significantly influences body image with a value
of H1,298) = 98.697 and Partial Eta Squared of 0.249. Meanwhile, on selfesteem, it obtained a value of
K1,298) = 110.177 with Partial Eta Squared of 0.270. This shows that TikTok significantly influences how

teenagers view their bodies and assess themselves, as shown in Table 5.

Table 3. Results of Heteroscedasticity and Autocorrelation Tests
Variable Visual Results Information

Body Image Residual histogram resembles a normal curve; Durbin-Watson Assumptions met

is within reasonable limits
Self-Esteem Residual histogram resembles a normal curve; Durbin-Watson Assumptions met

is within reasonable limits

Table 5. Effect of TikTok Media Exposure on Body Image and Self-Esteem

Dependent Variable F (1,298) Sig. Partial Eta Squared
Body Image 98.697 <0.001 0.249
Self-Esteem 110.177 <0.001 0.270

An observed power value of 1,000 for all analyses indicates a very high test power level, so there is
little chance of a Type II error (failing to detect a real effect). These findings indicate that exposure to TikTok
content has a strong influence on the formation of adolescents' self-image and self-esteem.

Even though it shows significant results, this research has limitations because it was only conducted
at one school using an online survey method. Therefore, it is recommended that further research be conducted
with a broader scope, a mixed methods approach, and including qualitative aspects to understand media
content and narratives in more depth.

This research aims to determine the influence of TikTok's media exposure on body image and self-
esteem in teenagers. To answer the proposed hypothesis, data analysis was carried out using a multivariate
General Linear Model (GLM) approach, with two dependent variables, namely body image and self-esteem,
and one independent variable, namely media exposure to TikTok.

To test significant differences simultaneously between dependent variables based on the independent
variables studied, analysis was carried out using Multivariate Analysis of Variance (MANOVA). The following
table presents the statistical results of multivariate tests based on four criteria, namely Pillai's Trace, Wilks'

Lambda, Hotelling's Trace, and Roy's Largest Root.

Table 6. Analysis: Multivariate Analysis of Variance (MANOVA)

Partial Eta
Test Statistics F df Sig. (p) Information
Squared
Pillai’s Trace 67.572 (25 297) <0.001 0.313 Significant
Wilks’ Lamda 0.687 (25 297) <0.001 0.313 Significant
Hotelling’s Trace 0.455 (25 297) < 0.001 0.313 Significant
Roy’s Largest Rock 0.455 (25 297) < 0.001 0.313 Significant

Based on the MANOVA results in Table 6, the four test statistics show very high significance values

(p < 0.001), which means significant multivariate differences between groups based on the combination of
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dependent variables analyzed. The Partial Eta Squared value of 0.313 indicates that the independent variables
can explain approximately 31.3% of the combined variance of the dependent variables, reflecting a medium
to significant effect. These four statistical indices mutually confirm the same results, although each has
different sensitivity to certain assumptions. In general, Wilks' Lambda is the most commonly used statistic,
and its results show value A = 0.687, with p < 0.001, which indicates that the model including the independent
variables is significantly better at predicting the combination of dependent variables than the model without
these independent variables.

Further analysis was carried out on each dependent variable. The Between-Subjects Effects test results
show that the media exposure TikTok significantly influences body image with F(1, 298) = 98.697; p < .001;
1?2 = 0.249. This means that as much as 24.9% of the variation in teenagers' body image perceptions is
influenced by the level of exposure to TikTok. Apart from that, the media exposure TikTok also significantly
influences self-esteem, with F(1, 298) = 110.177; p < .001; )2 = 0.270. This suggests that exposure to TikTok

explains 27% of teenagers' self-esteem variance.

Table 7. Test Between-Subjects Effects

Dependent Variable F df P Partial
Body Image 98.697 (1, 298) <.001 0.249
Self-Esteem 110.177 (1, 298) <.001 0.270

Table 7 shows that TikTok content impacts how teens view their bodies and influence their self-
esteem. In the context of psychological development, this implies that adolescents who are more frequently
exposed to appearance-based content or ideal standards on TikTok are more susceptible to experiencing
impaired self-perception and decreased self-esteem. Descriptively, the average score for body image is at a
value of M = 3.14 (SD = 0.55). In contrast, self-esteem has a mean of M = 3.35 (SD = 0.46), indicating that, in
general, adolescents have a positive perception of their body and self-esteem, although there is relatively

homogeneous variation.

Discussion
The findings of this study confirm that exposure to TikTok media significantly influences both body
image and self-esteem among adolescents. These results are consistent with previous literature and reinforce

concerns about the psychological impact of visual-oriented social media platforms.

Influence Media Exposure TikTok against Body Image Teenagers

The analysis results show that the media exposure TikTok significantly influences body image, with
a value of F (1, 298) = 98.697 and a significance level of p < 0.001. This value confirms that the relationship
between the independent variables and body image does not occur by chance, but rather shows a consistent
and strong relationship. Furthermore, the Partial Eta Squared value of 0.249 indicates that around 24.9% of
the variance in perception of body image in teenagers can be explained by how high their exposure to TikTok
is. In the context of social and psychological research, this figure is included in the medium to large influence
category, which means that social media such as TikTok substantially contributes to shaping teenagers'
perceptions of their bodies.

Body image is a psychological construct susceptible to being influenced by visual media, especially
during adolescence, a crucial period in identity development (Alamyar & Khotimah, 2023). As a short video-

based platform, TikTok often displays content oriented towards physical appearance, such as fashion trends,
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beauty hacks, make-up tutorials, and body transformations (Rahmadiansyah et al., 2022). This kind of content
can raise beauty standards that are not always realistic, thereby encouraging teenagers to make social

comparisons. If teenagers feel that they do not conform to these standards, this can hurt their body image.

Influence Media Exposure TikTok against Self-Esteem Teenagers

Media exposure on TikTok also significantly influences self-esteem, namely with a value of F (1, 298)
= 110.177 and a significance value of p < 0.001 (Cai, 2023). These results again strengthen the idea that
exposure to TikTok content positively or negatively correlates with adolescents' self-esteem (Meng, 2023). A
Partial Eta Squared value of 0.270 implies that 27% of the variance in self-esteem can be explained by variables,
such as media exposure to TikTok (Cai, 2023). This figure is even slightly higher than the influence on body
image, meaning that the impact of TikTok content on how teens value and value themselves is even more
significant (Meng, 2023). Teenagers who often see content that emphasizes achievement, popularity, perfect
appearance, or an ideal lifestyle may experience a decrease in self-confidence if they feel they cannot "match”
what they see. On the other hand, positive content, such as self-motivation, body positivity campaigns, or
honest experiences from other users, can also encourage increased self-esteem if consumed healthily and
critically (Baker & Rojek, 2020).

The results indicate that TikTok media exposure significantly affects both body image and self-esteem
among adolescents (Alamyar & Khotimah, 2023). The observed power of 1.000 in both tests confirms the
high reliability of the statistical analysis and suggests a very low probability of Type II error. With R? values
of 0.249 for body image and 0.270 for self-esteem, the model explains a considerable portion of the variance
in both outcomes, though other contributing factors beyond TikTok exposure are likely.

These findings illustrate the psychological salience of TikTok as a platform that not only entertains
but also shapes adolescents' perceptions of self and others (Barta & Andalibi, 2021). As adolescents engage
with highly curated and appearance-focused content, their self-image becomes increasingly susceptible to
external validation and comparison (Wong & McLellan, 2024).

The association between TikTok use and body image dissatisfaction supports Social Comparison
Theory (Festinger, 1954), which posits that individuals evaluate themselves relative to others. Adolescents
exposed to idealized portrayals of beauty may internalize unrealistic standards, leading to lower body
satisfaction a pattern observed by Vuong et al. (2021) and Sagrera et al. (2022), particularly among girls with
high exposure durations.

Likewise, the impact on self-esteem is consistent with the Uses and Gratifications Theory (Katz,
Blumler, & Gurevitch), which suggests that media is used to fulfill emotional and identity-related needs
(Bhatiasevi, 2024). However, when used for social validation, especially in an environment that promotes
perfectionism and popularity metrics (likes, views), self-worth can be compromised (Dingemans et al., 2023).

This study also reinforces the importance of digital literacy as a protective factor. Adolescents with
the ability to critically interpret and filter digital content are better equipped to mitigate the negative
psychological effects of social media. Consequently, collaboration among parents, educators, and school
counselors is vital to fostering media resilience and promoting healthy online behaviour (Chassiakos et al,,
2016).

From a theoretical perspective, this research highlights the need to understand media exposure not
merely as an external stimulus but as a force that interacts with internal psychological processes (Valkenburg
et al., 2016). These results open opportunities for developing integrative models that examine how media

visuals, social interaction, and value internalization jointly influence adolescents’ self-concept in the digital

age.
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CONCLUSION

This study aims to explore how exposure to TikTok affects adolescent body image and self-esteem.
Findings from the multivariate regression analysis show that media exposure from TikTok significantly
influences these two aspects, with a contribution of 24.9% to body image and 27% to self-esteem, and
explaining the total variation of 31.3%. This means that the more frequently teens are exposed to TikTok
content, the greater the likelihood of changes in how they view their bodies and value themselves. These
results are consistent with media psychology theories such as cultivation theory, social comparison, and uses
and gratifications theory, which emphasize the role of media in shaping social perceptions and self-concept.
However, this research has a number of limitations, such as the narrow scope of the location, potential bias
from self-report questionnaires, and no grouping of the types of TikTok content studied. Therefore, further
studies are recommended to cover a broader and more diverse area, using a mixed approach (mixed methods),
as well as including analysis of mediating or moderating variables such as gender, intensity of use, content

type, and motivation for using TikTok to gain a deeper understanding.

ACKNOWLEDGEMENTS

The authors would like to express their sincere appreciation to Universitas Ma’arif Lampung for
providing the institutional and technical support necessary for the completion of this research. We are also
grateful to LP3M Universitas Ma’arif Lampung for facilitating the administrative processes throughout this
study. Appreciation is extended to our academic supervisors for their valuable guidance, as well as to our
colleagues and peers in the Islamic Education Guidance and Counseling Program for their encouragement

and collaboration during the research process.

AUTHOR CONTRIBUTIONS STATEMENT

Mita Yunani contributed to the research conceptualization, instrument development, data collection,
and initial drafting of the manuscript. Ika Ariyati led the methodological design, instrument validation, data
analysis, and manuscript revision as the corresponding author. Kus Hendar was responsible for statistical
analysis, data interpretation, and critical review of the discussion. Faridah Pardi, Emi Pupita Dewi, and Nera
Leiya Maisuri supervised the research process and provided substantial input during the final review. All

authors read and approved the final version of the manuscript.

REFERENCES
Alamyar, 1. H., & Khotimah, K. (2023). The Impact of TikTok on Body Image: A Narrative Review of the

Literature. JKOMDIS : Jurnal Ilmu Komunikasi Dan Media Sosial, 3X3), 764-773.
https://doi.org/10.47233/jkomdis.v3i3.1265

Baker, S. A., & Rojek, C. (2020). Lifestyle gurus: Constructing authority and influence online. John Wiley &
Sons. Google Scholar

Barta, K., & Andalibi, N. (2021). Constructing authenticity on TikTok: Social norms and social support on
the" Fun" Platform. Proceedings of the ACM on Human-Computer Interaction, {CSCW2), 1-29.
https://doi.org/10.1145/3479574

Bhandari, A., & Bimo, S. (2022). Why’s everyone on TikTok now? The algorithmized self and the future of
self-making on social media. Social  media+ society, &1), 20563051221086241.
https://doi.org/10.1177/20563051221086241

41


https://doi.org/10.47233/jkomdis.v3i3.1265
https://scholar.google.com/scholar?hl=id&as_sdt=0%2C5&q=Baker%2C+S.+A.%2C+%26+Rojek%2C+C.+%282020%29.+Lifestyle+gurus%3A+Constructing+authority+and+influence+online.+John+Wiley+%26+Sons&btnG=
https://doi.org/10.1145/3479574
https://doi.org/10.1177/20563051221086241

Conte, G, lorio, G. D., Esposito, D., Romano, S., Panvino, F., Maggi, S., ... & Terrinoni, A. (2024). Scrolling
through adolescence: a systematic review of the impact of TikTok on adolescent mental
health. European Child & Adolescent Psychiatry, 1-17. https://doi.org/10.1007/s00787-024-02581-w

Cai, Y. (2023). The Influence of TikTok on the Establishment of Adolescent Self-esteem. BCP Education &
Psychology, 8 107—111. https://doi.org/10.54691/bcpep.v8i.4292

Dingemans, A. E., Veldhuis, J., & Lihde, 1. (2023). Motives for using social networking sites: a uses &
gratifications perspective amongst people with eating disorder symptoms. Journal of eating
disorders, 11(1), 231. https://doi.org/10.1186/s40337-023-00946-1

Ebrahim, S., & Tanner, M. (2023, November). The Actualization of TikTok Affordances to Challenge Female
Unrealistic Standards of Beauty. In International Conference on Information Integration and Web
Intelligence (pp. 417-430). Cham: Springer Nature Switzerland. https://doi.org/10.1007/978-3-031-
48316-5_39

Festinger, L. (1954). A theory of social comparison processes. Human relations, A2), 117-140.
https://doi.org/10.1177/001872675400700202

Isaksen, K. J., & Roper, S. (2012). The Commodification of Self-Esteem: Branding and B ritish
Teenagers. Psychology & Marketing, 293), 117-135. https://doi.org/10.1002/mar.20509

Jamil, N. (2024). Social Media and Self-Esteem in Adolescents. Scientific Research reports, 1(01), 12-21.
Google Scholar

Martanatasha, M., & Primadini, I. (2019). Relasi Self Esteem dan Body Image dalam Terpaan Media Sosial
Instagram. Jurnal Psikologi Sosial, 17(1), 35—45. Google Scholar

Meng, J. (2023). TikTok Usage on Body Image and Satisfaction. Journal of Education, Humanities and Social
Sciences, 22, 298—305. https://doi.org/10.54097/ehss.v22i.12453

McLeod, J. D., Uemura, R., & Rohrman, S. (2012). Adolescent mental health, behavior problems, and
academic  achievement. Journal — of  health and  social  behavior, 5%4),  482-497.
https://doi.org/10.1177/0022146512462888

Nabilla, S., Nur Hafidza Fitri, & Rismaida P.A.Napitupulu. (2024). Tingkat Self-Esteem Pada Remaja
SMA/SMK. Jurnal Ilmiah Zona Psikologi, A1). https://doi.org/10.37776/jizp.v7i1.1591

Pop, L. M., lorga, M., & Iurcov, R. (2022). Body-esteem, self-esteem and loneliness among social media young
users. [nternational  journal of environmental research and public health, 199), 5064.
https://doi.org/10.3390/ijerph19095064

Re, A., & Bruno, F. (2024). Exploring the influence of social media and beauty filters on body image in
adolescents and young women. Sistemi intelligenti, 36(3), 649-667. https;//doi.org/10.1422/115337

Rahmadiansyah, M. R., Amir, Y., & Mundzir, . (2022). Social comparison and body image in teenage boys
and girls users of the TikTok app. In 3rd Tarumanagara International Conference on the Applications
of Social Sciences and Humanities (TICASH 2021)(pp. 1675-1679). Atlantis Press.
https://doi.org/10.2991/assehr.k.220404.271

Reid Chassiakos, Y. L., Radesky, J., Christakis, D., Moreno, M. A., Cross, C., Hill, D., ... & Swanson, W. S.
(2016). Children and adolescents and digital media. Pediatrics, 1385).
https://doi.org/10.1542/peds.2016-2593

Rosenberg, M. (1965). Rosenberg self-esteem scale (RSE). Acceptance and commitment therapy. Measures
package, 61(52), 18. Google Scholar

Spies Shapiro, L. A., & Margolin, G. (2014). Growing up wired: Social networking sites and adolescent
psychosocial  development. Clinical ~ child and  family  psychology — review, 17, 1-18.
https://doi.org/10.1007/s10567-013-0135-1

42


https://doi.org/10.1007/s00787-024-02581-w
https://doi.org/10.54691/bcpep.v8i.4292
https://doi.org/10.1186/s40337-023-00946-1
https://doi.org/10.1007/978-3-031-48316-5_39
https://doi.org/10.1007/978-3-031-48316-5_39
https://doi.org/10.1177/001872675400700202
https://doi.org/10.1002/mar.20509
https://scholar.google.com/scholar?hl=id&as_sdt=0%2C5&q=Jamil%2C+N.+%282024%29.+Social+Media+and+Self-Esteem+in+Adolescents.+Scientific+Research+reports%2C+1%2801%29%2C+12-21.&btnG=
https://scholar.google.com/scholar?hl=id&as_sdt=0%2C5&q=Martanatasha%2C+M.%2C+%26+Primadini%2C+I.+%282019%29.+Relasi+Self+Esteem+dan+Body+Image+dalam+Terpaan+Media+Sosial+Instagram.+Jurnal+Psikologi+Sosial%2C+17%281%29%2C+35%E2%80%9345.&btnG=
https://doi.org/10.54097/ehss.v22i.12453
https://doi.org/10.1177/0022146512462888
https://doi.org/10.37776/jizp.v7i1.1591
https://doi.org/10.3390/ijerph19095064
https;/doi.org/10.1422/115337
https://doi.org/10.2991/assehr.k.220404.271
https://doi.org/10.1542/peds.2016-2593
https://scholar.google.com/scholar?hl=id&as_sdt=0%2C5&q=rosenberg+1965+self+esteem&oq=Rosenberg+%281965%29#d=gs_cit&t=1747981637480&u=%2Fscholar%3Fq%3Dinfo%3ALlMm1AUK5nQJ%3Ascholar.google.com%2F%26output%3Dcite%26scirp%3D0%26hl%3Did
https://doi.org/10.1007/s10567-013-0135-1

Sagrera, C. E., Magner, ]., Temple, J., Lawrence, R., Magner, T. J., Avila-Quintero, V. ], ... & Murnane, K. S.
(2022). Social media use and body image issues among adolescents in a vulnerable Louisiana
community. Frontiers in Psychiatry, 13, 1001336. https://doi.org/10.3389/fpsyt.2022.1001336

Valkenburg, P. M., Peter, J., & Walther, J. B. (2016). Media effects: Theory and research. Annual review of
psychology, 671), 315-338. https://doi.org/10.1146/annurev-psych-122414-033608

Vuong, A. T., Jarman, H. K., Doley, J. R., & McLean, S. A. (2021). Social media use and body dissatisfaction
in adolescents: The moderating role of thin- and muscular-ideal internalisation. International Journal
of Environmental Research and Public Health, 18(24), 13222.
https://doi.org/10.3390/ijerph182413222

Vizcaino-Verdu, A., Feijoo, B., & Sddaba, C. (2025). Behind the Adolescent Filter: Unveiling the Connection
Between Digital Body Image Edition, Satisfaction and Well-Being. Atlantic Journal of
Communication, 1-14. https://doi.org/10.1080/15456870.2025.2470737

Wong, S. L., & McLellan, R. (2024). Adolescents' motivation to use social network sites from a psychological
needs perspective. Journal of Adolescence, 96(2), 305-321. https://doi.org/10.1002/jad.12276

Yuliati, Y., Mastanora, R., Arsa, Y., & Rahminda, L. (2023). The Role of Literacy in Addressing Media
Exposure for 6th Grade Female Students at SD N 16 in Nagari Supayang. AGENDA: Jurnal Analisis
Gender dan Agama, 5(2), 157-170. http://dx.doi.org/10.31958/agenda.v5i2.11050

43


https://doi.org/10.3389/fpsyt.2022.1001336
https://doi.org/10.1146/annurev-psych-122414-033608
https://doi.org/10.3390/ijerph182413222
https://doi.org/10.1080/15456870.2025.2470737
https://doi.org/10.1002/jad.12276
http://dx.doi.org/10.31958/agenda.v5i2.11050

